




Who am I?

@adegeler



The Goals → The Audience 
→ The Story

→ The Media
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Start early and be on top of things
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Be where the journalists are 

@adegeler



Be active on contributor platforms
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Build trust in advance
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Use the right tools…

…paid:
· Meltwater
· pr.co
· MuckRack
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Use the right tools…

…and free:
· Google Search

· RSS feeds
· Twitter
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Google journalists before writing them
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Use generic email addresses 
· tips@
· news@
· etc.
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Focus on the product
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Get the timing right
· no big news planned
· no major conferences
· no earnings calls
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Be prepared to answer questions
· product details

· additional quotes
· numbers and stats
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The End! 
Questions? 
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Thank you! 

More questions? 
andrii@rockstart.com
@adegeler


